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CLIENT:
ONE SWEET WORLD PET FOODS

ASSIGNMENT:

ONE SWEET WORLD

ULTRA-HIGH QUALITY PET FOOD WITH A GREATER PURPOSE*

Il Welcome to One Sweet World

One Sweet World is committed to producing the finest quality companion
animal food that will also have a significant impact on wildlife and
conservation concerns around the world.

We offer four types of dry dog food (and soon a line of cat foods) that use
only the highest quality (human-grade) ingredients. In a complete departure
from most existing pet foods, ours contain no animal by-products, fillers, or
chemical preservatives. Furthermore, our production plant is certified by the
American Bakers' Institute (ABI), meaning that it meets the regulatory
standards to be legally authorized to manufacture products for human
consumption..

*In addition to promoting the health of
companion animals, One Sweet World is
proud to share our profits with the
International Fund for Animal Welfare
(IFAW), the world's leading animal
protection and preservation organization.
(click for details)

At One Sweet World, we live by a simple credo: If a food product isn't good
enough for us to eat, why would we feed it to our beloved companions?

Al Life Stages Mamﬁ;g;‘em Small Breeds

LOGO, BRANDING, PACKAGING DESIGN, WEBSITE, PRODUCT ROLL-OUT



Poor Readers Wanted

CLIENT:
APPLE EARLY LITERACY PRESCHOOL,
NATIONAL PRESCHOOL MODEL, WASHINGTON, D.C.

Because poverty shouldn’t determine
whether a child learns to read.

EAGER 1O READ’

ill-Dy Preschool Progmm
for Four- amd Five-Year-Olds

Apple Early
Llligracy Preschool

Apple Early
Lﬁemcy Preschool

» Read

ASSIGNMENT:
BRANDING, LOGO, BROCHURES, PRINT ADVERTISING

A Warm, Safe Environmemt
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A Full-Day Program
with After-School and
Summer-School Programs
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What's
Required?

Apple Estly Ulecemoy Preschonil does po
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But it does. A child who is not exposed to reading as a
preschooler may never catch up. And without a solid
foundation in reading, he or she will fall behind, lose

fid d eventually drop And the
cycle of poverty will continue.

Nowhere s this challenge more pronounced than in
Washington D.C., where 72% of fourth graders read at
the lowest of the national achievement levels (U.5. Dept.
atore AssessmentofEdcaton Progres, 1998).
What are we doing about it?
‘The AppleTree Institute for Education Innovation
created the Eager to Read early childhood literacy
program in its Apple Early Literacy Preschool. Itis
designed to build confidence, character, and profi-
ciency in children who are at risk of reading failure.
We provide a safe, stimulating atmosphere for children,
many of whose mothers are in job training welfare-to-
‘work programs
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What can you do?
Your deductible United Way gift designated for AppleTree
Institute (#8051) will make a difference

@SSP ek villprovidea fed trp for he e
preschool to visit a pumpkin patch at Halloween or
to one of Washington's great museums.

$10 per week will fund paints, paper, crayons,
brushes, and other creative materials for two
classrooms.

winning children’s books for each of 30 children
to'be read during the school year.

530 per week will fund a professional evaluation
of a child’s learning difficulties and development
of a plan to prepare the child for academic success.

& 520 per week will provide Caldicott Award-

AppleTree Institute

for Education Innovation

6801 Street SW.
Washington, D.C. 20024
1 Tel: 202-54-8650
- Fax: 2025448678
appletrecinstitute org

AppleTree Instute does not dicrminate on the bass ofrace, color,rligon.ratonal orign, and sexual orentation with respect o the admssion of sudents
culy and d ctber programs.
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CLIENT: STONERIDGE CHILDREN’S MONTES-
SORI SCHOOL, BEVERLY, MASSACHUSETTS

ASSIGNMENT: BRANDING, MULTIPLE LOGO
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Growing a New Home
Autumn 2000

Stanericige Children’s Montessor Schoolwas unded in 1988 in response te
& growing interest and need far aptiona in education. Sendng children from
taddlers through grade eight, Stoneridge offers & thoughtful curiculum that

helpe children sucseed in theirtazk of inner conetruction,

The Manlessorisyslem used al Sloneridge was developed by Maria Monl=sssaon,
wha was born ih 1870 and bacame the firslfamals physician in Maky. Foousitg

her attention on lhe ways children learn. she desigred a rich essembly of

mLilti-sensary, seduantial and salf-corfacting matarials and preceduras that

build on childrem's nalural cepacities and curicsity.

With thesa materiak , Stenoridge taachars creata a proparcd enviranment that

fastors discavery and cellaboration. rather than eampetiion arang students

stoneridge

comprises mull age groupings that offer unigue oppa turitics for e hiklien te CHILDREN'S MONTESSORI SCIgQN

ar judgmants and intervention by teachers, The Steneridge classraom

sacialze and learm togather n a thue karming community, The oldar childran
reinforee their ewn skills and scif esteem by helping the wounger children, The
waungar children similarly anjoy & wicde range of ok modeals in tha oldar
children, All learning at Stencridge takes place in an atmasphere of mutual

trust and respect,

Thie brachure will give yau an impreszionistic view of our schoal. Since o
brochure can adequstely describe every sepect of our program, we urge you

and yaur children o visit Stoneridge Children's Montessor School and ob-

aetve for yourse e the quality of the leaming envirenment we affer.

- sfimilating & seass af curarity. .



ARCHON PROFILE
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“Plving the Life”

CLIENT:
GOVERNOR DUMMER ACADEMY
BYFIELD, MASSACHUSETTS

ASSIGNMENT:

BRANDING, ADVERTISING, VIDEO PRODUCTION,
PUBLIC RELATIONS, AND DESIGN, WRITING,
EDITING QUARTERLY MAGAZINE (ABOVE AND RIGHT)



HORACE MANN
CHARTER SCHOOL

RESOURCE CENTER

CLIENT:

HORACE MANN CHARTER SCHOOL RESOURCE CENTER
ASSIGNMENT:

LOGO AND WEBSITE

CLIENT:

RECIPRO SOFTWARE PRODUCT

ASSIGNMENT:

LOGO, BRANDING, FLASH PRESENTATION, PRODUCT ROLL-OUT

CLIENT:

SEACOAST CENTER

MONTESSORI TEACHER TRAINING
ASSIGNMENT:

LOGO AND WEBSITE



Classical American cuisine, graciously served in an atmosphere that’s legant
but never stuffy -- that’s the Yanks style. World-class Executive Chef Olivier
Rigand brings classical training and experience 10 Yanks’ all-American menu,

resulting in fresh, local ingredients, vich flavors, and exquisite presentations.

I anks YH.['JkS?\'E}'L'LJH( llk

Holiday Seas
Yanks serves dinner from 5:00 p.m. every evening except Mondays.
717 Hale Street, Beverly Farms, Massachusetts 01915
Reservations: 978-232:9898 Facsimile: 978:927-7535
Email: dinel] m Website: ww ' m
Y AN k SNeWS Summer Dining Issue
7 Yanks Goes A/ Fresco for Summer!
dIn k S
c. "Finally..." enthused one of our guests recently, "a place to enjoy a fine meal outdoors during the
: _ CLIENT: e =
3 d 1“ ’1;: -4 H 1511 And she was right -- if somewhat
e YANKS RESTAURANT, YANKS MERCANTILE, ot e ith o et
for both lunch and dinner.
BEVERLY FARMS, MASSACHUSETTS Though slightly less formal than our VanksRecipe
‘main dining room, the terrace offers the below

same inspired menu from Exceutive -—
Chef Olivier Rigaud and the same
service from our dedicated wait staff.
AS SIGNMENT: Unlike our indoor tables, though, these
: are not reserved in advance: when dining
al fresco at Yanks, it's first-come-first

LOGOS, BRANDING, PRINT AND WEB ADVER- peved Lunch:

Dining suggestion: Yanks' scafood mélange for two (fresh lobster, king crab leg Yanks Angus Burger and

jumbo shrimp, cherrystone clams, and Blue Point oysters on a bed of crushed ice) and Pizza?
TISING, WEBSITE, MENU DESIGN Rl o S TN et s
menu, we're now offering several

ala carte luncheon choices,
including a club sandwich, nicoise

salad, an angus burger, and
And, speaking of new Yanks dining experiences, have you seen our new special grilled pizza.
private dining room?
Situated just beyond the piano and behind French doors is the new,
tastefully decorated space that can accommodate as many as 18 for a seated
lunch or dinner. The perfect size for family gatherings, parties, and
organizational meetings, the private dining room offers quiet, intimate
surroundings to which we can add a projection screen for multimedia
presentations.
Already a favorite of several area businesses for their corporate dinners, the
private dining room is available by reservation only (978-232-9898).

sumr ening. Could anything be better?

Lunch hours are
Tuesday through Friday
from 11:30 am to 2 pm.

Who's Cooking?

Are YOU interested in trying your hand at haute cuisine? Step into the chef's
classroom -- that is, Yanks' kitchen, where Executive Chef Olivier Rigaud will
resume Yanks' Cooking Classes in September.

Chef Rigaud, who joined Yanks in March after several years as sous chef at
the venerable Ritz-Carlton in Boston, will lead the hands-on classes for aspiring
chefs and serious home cooks. The one-day, self-contained classes will take
students' through the process of preparing a multi-course meal, using
professional techniques and tools. Specific dishes will be determined by the
Chef in consultation with the approximately 10 students who attend each
session. No previous experience or expertise is required.

To enroll in Yanks' Cooking Classes, call us at 978-232-9898.




